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Advertising Awareness
Health TEKS:
4(a)  Health Information. The student 

knows how to research, access, 
analyze, and use health information.  
The student is expected to use critical 
thinking to analyze and use health 
information.

8(a)  Influencing Factors. The student 
researches ways in which the media 
and technology influence individual 
and community health throughout 
the life span. The student is expected 
to explain the role of media and 
technology in influencing individual 
and community health.

8(b) Influencing Factors. The student 
researches ways in which the media 
and technology influence individual 
and community health throughout 
the life span. The student is expected 
to explain how programmers develop 
media to influence buying decisions.

Objectives:
Upon completion of this 
lesson, each student will:

1  Identify influences that 
influence consumer 
choices.

2  Evaluate media and 
advertising techniques.

National Health
Education Standards:
2.5  Students will analyze the influence of family, peers, 

culture, media, technology and other factors on health 
behaviors — analyze how messages from media influence 
health behaviors.

3.1  Students will demonstrate the ability to access valid 
information, products and services to enhance health —
analyze the validity of health information, products and 
services.

4.1  Students will demonstrate the ability to use interpersonal 
communication skills to enhance health and avoid or 
reduce health risks — apply effective verbal and nonverbal 
communication skills to enhance health.

Lesson 6
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Lesson Summary:
Students will evaluate an advertisement identifying various tactics used by advertisers to get teens to 
purchase their products. Students will then create a food product and an advertisement using tactics to 
get teens to purchase the product.

Teaching 
Time 

Required:
•	 Approx.	50	–	55	minutes

Materials:
•		Student	Workbook
•		 A	video	clip	of	an	advertisement	

or a  magazine/newspaper 
advertisement

Procedures:
Before beginning lesson, state the following:

“All of us are consumers. We purchase products daily. Today we 
will discuss what influences our consumer choices as well as 
ways that advertisers try to get teens to purchase products.”

•	 Distribute	student	workbooks

•	 Teach	Teaching	Concepts	provided	below

1
Teaching Concept:
A consumer is anyone who buys a product
or service.

Ask: What goods and services are you 
likely to buy as a teenage consumer? 
[example responses: music cds, video 
games, snacks, clothes, shoes, etc.]

2
Teaching Concept:
There are factors that influence whether 
or not you purchase an item. For example, 
your personal factors such as interests, 
hobbies and beliefs influence your consumer 
choices. Also, information or advice that you 
receive from adults such as your parents or 
store employees influence which items you 
purchase.

Ask: What are other factors that influence 
your consumer choices?

41
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Assessment/Check For Understanding: 
• Review the Teaching Concepts.

• Ask if they have any questions.

• Allow groups time to analyze an advertisement and identify
 the tactics used while you help as needed.

• Allow groups time to create an energy drink, design its label,
   and create an advertisement. Help as needed.

• Evaluate the product, advertisement, and list of tactics used.

42

4
Teaching Concept:
Now that you are aware of advertiser’s 
tactics, your group will become advertising 
executives. The group will create a product 
and an advertisement that uses the tactics 
just discussed to influence your teenagers to 
purchase your product. Follow the directions 
in the student workbook to create an energy 
drink. Create a name and label for the product. 
Lastly, develop a television commercial, radio 
advertisement or magazine/newspaper ad 
promoting your product. Provide a list of 
advertising tactics used in your commercial/ad.

3

Teaching Concept:
Advertising agencies use messages designed 
to influence consumers to buy a product 
or service. Advertisers use several tactics to 
influence teenagers to purchase their goods. 
These include the use of:

•	 Ideal	Kids/Families – kids are attractive, 
with the hottest fashions, haircuts, etc. Ideal 
families are all attractive and everyone gets 
along!

•	 Excitement	– idea that eating this food will 
be fun and exciting.

•	 Star	Power	– your favorite sports star or 
celebrity is telling you that their product 
is the best! FYI – the star is being paid to 
promote the product.

•	 Bandwagon	– join the crowd! Don’t be left 
out! Everyone is buying the latest product!

•	 Sounds	Good	– music, jingles and other 
sound effects are used to get in your head 
and make you think of the product.

•	 Are	You	Cool	Enough?	– advertisers try 
to convince you that if you don’t use their 
products, you are not cool, popular or in the 
“In Crowd.”

Have the students review a magazine 
advertisement or video clip of a commercial 
advertisement targeting teens. Have the 
class get in groups of 3-4 and identify which 
advertising tactics from the above list are 
being used to influence consumer choices.

7th Grade Health Program
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Lesson 6: Advertising Awareness

Review Sheet::See Student Workbook page 23.

According to the Media Awareness Network [www.media-awareness.ca], advertisers have many ways to try to get teens 
to buy products. These include the use of:
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Ideal Kids/Families

Kids are attractive, with the hottest fashions, haircuts, etc.

Ideal families are all attractive and everyone gets along!

Excitement

The idea that eating this food will be fun and exciting.

Star Power

Your favorite sports star or celebrity is telling you that their 
product is the best! FYI- the star is being paid to promote 
the product.

Activity

Create an energy drink that has the following nutritional value:

•  100% of the daily recommended value of vitamins A, C, D,
 and calcium.

•  Low in fat

•  Low sugar

•  Zero cholesterol

Create a name and design a label (include a food label) for the 
product.

Design an advertisement for your product that targets teens and 
uses several of the techniques described above. You may create a 
television commercial, radio commercial or newspaper/magazine ad.

What advertising tactics did your group use to influence teens to 
purchase this energy drink? 

Bandwagon

Join the crowd! Don’t be left out!

Everyone is buying the latest product!

Sounds Good

Music, jingles, and other sound effects are used to get in 
your head and make you think of the product.

Are You Cool Enough?

Advertisers try to convince you that if you don’t use their 
products, you are  not cool, popular or in the “In Crowd”
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Hoja de Repaso: Vea el Cuaderno del Estudiante página 24.
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Según la red de informes sobre los medios publicitarios [www.mediaawareness. ca], los comerciantes tienen 
muchos modos para convencer a jóvenes que compren sus productos. Estos incluyen el uso de

Niños/familias ideales

los niños son atractivos, con las modas mas recientes de 
ropa y cabello. ¡Las familias todas son atractivas y todos 
conviven muy feliz!

Estimulación

la idea que consumiendo el producto es una experiencia
divertida y alegre.

El poder de las estrellas

¡su estrella favorito de los deportes o cine esta avisando 
que el producto es el mejor! Para su información —
al estrella le pagan por promover el producto.

Actividad:

Formule un refresco enérgico que tiene los siguientes elementos 
nutritivos:

• 100% de los niveles recomendados diariamente de vitaminas A,
   C, D, y el calcio.

• Con contenido de grasa reducido

• Con bajo contenido de azúcar

• Con cero contenido de colesterol

Formule un nombre y una etiqueta (incluye la etiqueta) para el 
producto.

Prepare un anuncio intentado a los jóvenes que usa uno de las 
tácticas explicadas arriba. Puedes crear un comercial para la 
televisión, la radio, o periódico/revista.

¿Que tácticas uso tu grupo para infl uir a los jóvenes que compren 
el refresco enérgico? __________________________

______________________________________

Sigue la moda

Join the crowd! Don’t be left out!

Everyone is buying the latest product!

Se oye bien

Music, jingles, and other sound effects are used to get in your 
head and make you think of the product.

Estas de moda?

Advertisers try to convince you that if you don’t use their 
products, you are  not cool, popular or in the “In Crowd”

Programa de Salud de 7o Grado
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